
 My new car has XM and I wasnt' sure if it was worth the $10/month.  Now I know 
it may be.  Most radio stations spend more time on commericals than they do with 
programming.  I realize that commercials are necessary to pay the bills, but it 
is getting out of had.   
The action by NAB is anti competitive and I believe they are extremely nervous 
about this new technology.  They are using the local weather / traffic issue as 
the lever to keep their turf.  I think the competition is good.   
 
I strongly urge you to resist the "cry of foul" from NAB and defeat HR 4026 and 
allow XM to provide these services to their subscribers. 
 
Thank you for your consideration of my request. 
 
Respectively 
 
Charles Hunter  
 
 


